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B.Com. DEGREE EXAMINATION — APRIL/ MAY 2018.
THIRD YEAR — SIXTH SEMESTER
COMMERCE
(Regular)

Paper VI : MARKETING

(Common for B.Com and B.Com (CA))
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Time : 3 Hours Max. Marks : 75
SECTION - A

Answer any FIVE questions. (5 x 5 =25 marks)

1. What is Market?
5I78)65 @DMTRD?

2. Customer.

EP0R 00 TrSE0.

3.  Advertising.

(580e0.

4.  Skimming Price
dores 8

5. Package.

6.  Product Concept.
BRIV EALSEY

7. New Product.
§°§ BISVI)

8.  Personal Selling.
éé% fata e:o:ﬁoé§o.
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SECTION - B

Answer FIVE questions. (5 x 10 = 50 marks)

UNIT I
What is Marketing Mix? Explain in detail.

5773), 630 TDRBB0 SHTR? HPorT B0

Or
How Marketing is benefited to India? Explain it.

OBV 5778630 H© &SBI e DD0e3? DHBOHH.

UNIT II
“Consumer is a God of the Business” Explain.
“DIBI @B TgEIER0DE DHED” IHBoHH0.
Or
What are the advantages of Marketing Segmentation?

5°3),¢30R PoGEBEs H© ergreR> JHBOHDW.

UNIT III

What is Product Life Cycle? And Explain the Stages of PLC.

D) BB B0 BHTRA? T EBe0 DHBOYHD.

Or

Explain what are the Promotional Techniques are useful to a New Product?

578 D00 eH)8 DD OKHO IHBOIHIW.

UNIT IV
Explain what are product price fixing influences.
28 B DY) Y DYo0WHES” (HePABO D WOTRL IO,
Or

Explain the Price Determination of a New Product.

RIPER DD F8 dVEE Erraro JHBovod.
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UNIT V

What is Promotion Mix? Explain it.
@@bo)g 633&0560 ORIMTRIN? DHBOIHIW.
Or

What are the advantages and disadvantages of Online Marketing?

BB H3°8);E30R DY &g HapeRd HHBoYR.

S6-551



