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SECTION  – A  

 Answer any FIVE questions. (5  5 = 25 marks) 

1. What is Market? 

 Ðèþ*ÆðÿPsŒý A¯èþV>¯óþÑ$? 

2. Customer. 

 Mö¯èþ$VøË$ §éÆæÿ$yæþ$. 

3. Advertising. 

 {ç³Mæür¯èþË$. 

4. Skimming Price 

 Ò$Væüyæþ «§æþÆæÿ  

5. Package. 

 ´ëÅMóüi 

6. Product Concept. 

 ÐèþçÜ$¢Ðèþ# ¿êÐèþ¯èþ 

7. New Product. 

 Mö™èþ¢ ÐèþçÜ$¢Ðèþ# 

8. Personal Selling. 

 ÐèþÅMìü¢ Væü™èþ AÐèþ$ÃMæü…. 
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SECTION – B  

 Answer FIVE questions. (5  10 = 50 marks) 

UNIT I 

9. What is Marketing Mix? Explain in detail. 

 Ðèþ*ÆðÿPsìý…VŠü çÜÐóþ$Ãâæý¯èþ… A¯èþV>¯óþÑ$? Mæü$Ïç³¢…V> ÑÐèþÇ…ç³#Ðèþ$$. 

Or 

10. How Marketing is benefited to India? Explain it. 

 ¿êÆæÿ™èþ§óþÔ>°Mìü Ðèþ*ÆðÿPsìý…VŠü ÐèþËÏ Eç³Äñý*V>Ë$ HÑ$sìý? ÑÐèþÇ…ç³#Ðèþ$$. 

UNIT II 

11. “Consumer is a God of the Business” Explain. 

 “Ñ°Äñý*Væü §éÆæÿ$yæþ$ ÐéÅ´ëÆæÿÐèþ$$¯èþMæü$ §óþÐèþ#yæþ$” ÑÐèþÇ…ç³#Ðèþ$$. 

Or 

12. What are the advantages of Marketing Segmentation? 

 Ðèþ*ÆðÿPsìý…VŠü Q…yîþMæüÆæÿ×ý ÐèþËÏ Ìê¿êË¯èþ$ ÑÐèþÇ…ç³#Ðèþ$$. 

UNIT III 

13. What is Product Life Cycle? And Explain the Stages of PLC. 

 ÐèþçÜ$¢Ðèþ# iÑ™èþ ^èþ{Mæü… A¯èþV>¯óþÑ$? §é° §æþÔèýË$ ÑÐèþÇ…ç³#Ðèþ$$. 

Or 

14. Explain what are the Promotional Techniques are useful to a New Product? 

 {Mö™èþ¢ ÐèþçÜ$¢Ðèþ#¯èþ$ AÀÐèþ–¨® ^óþõÜ Ððþ$ËMæü$ÐèþË¯èþ$ ÑÐèþÇ…ç³#Ðèþ$$. 

UNIT IV 

15. Explain what are product price fixing influences. 

 JMæü ¯èþ*™èþ¯èþ ÐèþçÜ$¢Ðèþ# «§æþÆæÿ °Ææÿ~Æÿ$$…^èþyæþ…ÌZ {ç³¿êÑ™èþ… ^óþõÜ A…Ô>Ë$ ÑÐèþÇ…ç³#Ðèþ$$. 

Or 

16. Explain the Price Determination of a New Product. 

 ¯èþ*™èþ¯èþ ÐèþçÜ$¢Ðèþ# «§æþÆæÿ Ñ^èþ„æü×ý Ææÿ*´ëË¯èþ$ ÑÐèþÇ…^èþ…yìþ. 
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UNIT V 

17. What is Promotion Mix? Explain it. 

 AÀÐèþ–¨® çÜÐóþ$Ãâæý¯èþ… A¯èþV>¯óþÑ$? ÑÐèþÇ…ç³#Ðèþ$$. 

Or 

18. What are the advantages and disadvantages of Online Marketing? 

 B¯ŒþÌñýO¯Œþ Ðèþ*ÆðÿPsìý…VŠü ÐèþËÏ Ìê¿ê ¯èþÚëtË¯èþ$ ÑÐèþÇ…ç³#Ðèþ$$. 

______________ 

 

 


